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OUR EFG MARKETING TOOLKIT: 
SUPPORTING LENDERS TO DRIVE 
AWARENESS OF THE SCHEME

In July, to support our ongoing Delivery Partner engagement, 
we launched our EFG Partner Marketing Toolkit to support 
both newly accredited and already established lenders in 
raising awareness of the scheme. Designed with simplicity 
in mind, it outlines a range of ways we can work together, 
particularly around EFG messaging, social media and case 
studies. We’re delighted with the positive responses we’ve 
had to the Toolkit and EFG marketing manager Jack Goodwin 
will continue to reach out to all Delivery Partners to further 
develop awareness of the scheme.

Welcome to the second edition of our twice-yearly Enterprise Finance Guarantee 
newsletter. It’s been another extremely busy year for the British Business Bank 
and at the end of the last financial year over 89,000 businesses were benefitting 
from £6.6bn of finance supported by our national and regional programmes. 

The EFG scheme continues to 
play a key role in supporting our 
objectives; to encourage and 
enable SMEs to seek the finance 
best suited to their needs, to 
increase the supply of finance 
to businesses where markets 
don’t work well and to help create 
a more diverse finance market 
with a greater choice of options 
and providers.

To date the EFG scheme has 
supported the provision of over 
£3.3bn worth of lending across 
over 36,000 facilities. Since our 
last newsletter in May, the scheme 

has facilitated c. £91m worth of 
lending across the UK and over 
the last few months we have 
seen an upward trend for the 
utilisation of the scheme. 

We are encouraged by the ongoing 
achievements of the EFG scheme 
and we’re delighted with the 
responses from our Delivery 
Partners to the new Marketing 
Toolkit, which launched earlier 
this year. In addition, our recent 
case studies continue to 
demonstrate the value of EFG, 
for businesses which are viable 
but lack sufficient security. 

Reinald de Monchy,  
Managing Director,  
Guarantee & Wholesale Solutions,  
British Business Bank



PROJECT UPDATE:  
BBB GUARANTEES PLATFORM
We are continuing to work closely with our strategic partner CDS to 
deliver the refreshed EFG Web Portal with its focus being on a better 
user experience for our Delivery Partners. 

We are now in the build phase of the project and will continue to seek 
feedback and send updates as this progresses. 

If you’d like to discuss the project with us in more detail, please 
contact susan.almack@british-business-bank.co.uk

EFG NEWS 
ROUNDUP 
WELCOMING 
GENESIS ASSET 
FINANCE TO  
THE SCHEME

In August we were delighted 
to accredit Genesis Asset 
Finance as a lender under  
the scheme.

Glossop-based, family owned 
and managed, Genesis provide 
hire purchase and lease finance.  
Focussing on helping smaller 
businesses underserved by 
banks and traditional lenders, 
it has lent £10m of funding 
since 2000.

Andrew Frost, Director, Genesis 
Asset Finance, said: “As a small 
lender we aim to go the extra 
mile to support the UK’s small 
businesses, including meeting 
every customer in person. 
Accreditation under the 
Enterprise Finance Guarantee 
scheme enables us to extend 
our support even further, 
assisting more small businesses 
to access the finance they need.”

We’re always keen to hear 
from prospective EFG Delivery 
Partners, as well as existing 
accredited Delivery Partners 
who may wish to seek 
accreditation for other variants 
of the scheme. Full details 
of our eligibility criteria and 
how to apply can be found at 
our website, www.british-
business-bank.co.uk/EFG

ENHANCING THE SME USER JOURNEY

We have recently updated the EFG webpages for SMEs and 
Delivery Partners on our British Business Bank website. 

We want to ensure an optimal user journey for SMEs and have focused 
on making it simpler to find an accredited lender. We have added the 
EFG facility variants to each Delivery Partner page to help streamline 
the process for SMEs and they can now filter by EFG variant too. We know 
that seeking finance can be a daunting process for smaller businesses 
and we hope that our refreshed webpages will help to provide more 
clarity on the EFG scheme, how it operates and how to find an accredited 
lender, to help deliver finance for those who need it most.
www.british-business-bank.co.uk/EFG
We welcome and encourage feedback on our refreshed EFG webpages 
to ensure we are delivering an effective online user-journey for SMEs, 
and in particular please do let us know of any increases in web traffic 
or applications as a result of this. Should you have feedback, please 
contact jack.goodwin@british-business-bank.co.uk



BRITISH BUSINESS BANK 
ANNUAL REPORT
We published our Annual Report and Accounts in July, 
our fifth year of operation and are pleased to note we 
have delivered strongly against all six of our objectives, 
with the Enterprise Finance Guarantee scheme 
remaining one of our largest and most important 
interventions to support SMEs.

NACFB COMMERCIAL  
FINANCE EXPO 2019
In June, we exhibited at the National Association of 
Commercial Finance Brokers (NACFB) annual conference 
at the National Exhibition Centre in Birmingham.

This was the tenth year the event has been held  
and there was a record turnout of more than 2,500 
attendees and 100+ exhibitors, including over 20 
British Business Bank Delivery Partners. 

We had fantastic engagement at our stand throughout 
the day and distributed a range of marketing collateral 
we had developed for the event, including a list of all 
of our EFG accredited lenders with details of the EFG 
variant they offer, which proved popular with brokers 
and advisers.

This event was a great opportunity to raise awareness 
of the EFG scheme to commercial finance brokers, 
intermediaries and prospective Delivery Partners. We 
have already booked our stand for 2020 and will be 
reaching out to our Partners who will be there nearer 
the time to develop collaborative opportunities. 

Visit our annual report microsite, or download the  
full PDF here: 
www.annualreport2019.british-business-bank.co.uk

BRITISH BUSINESS BANK 
MARKETING ACTIVITY

DRIVING SOCIAL MEDIA 
ENGAGEMENT
One of the core elements of the EFG Marketing Toolkit  
is social media, particularly Twitter and LinkedIn. We are 
really pleased to be building a growing level of engagement  
with all of our Delivery Partners, to raise awareness of the 
scheme and to highlight our range of UK wide case studies. 

There are many ways we 
engage with audiences via 
social media and this year 
alone we have participated 
in a Twitter conversation 
with Lloyds Bank to promote 
the Scorpion Tooling case 
study, while Compass 
Business Finance and 
County Asset Finance have 
regularly promoted the 
scheme to their followers. 
Please refer to the Toolkit 
for Twitter templates, use 
either word for word, or 
adapted to suit your needs.

Highlighting our EFG case studies

Case studies are one of the best ways to demonstrate 
the benefits of the EFG scheme. We promote all new 
case studies via Twitter to our followers and this year 
we have also developed two new video case studies, 
Scorpion Tooling and Dartington Crystal. 

Make sure you join the conversation by using and 
following our hashtag #EFGuarantee and please do 
ensure you’re following us @BritishBBank and liking 
and sharing our content – as we will do in return. When 
keeping us informed about your events and marketing 
activity, please reach out to our EFG marketing manager, 
jack.goodwin@british-business-bank.co.uk   

          @BritishBBank / #EFGuarantee  

          British Business Bank

It is important that you contact us before publishing 
any EFG-related marketing materials for internal or 
external use, in order for us to review the branding and 
messaging for compliance with our brand guidelines. 

Supporting over 89k businesses with 
£6.6bn of finance, a 27% increase

Profit before tax of £81.3m

3.6% adjusted return on capital  
employed, ahead of 2.5% target

Generated excess returns ahead of  
five-year target, amounting to £195m



British Business Bank plc is a public limited company registered in England and Wales registration number 08616013, registered office at Steel City House, West Street, 
Sheffield, S1 2GQ. As the holding company of the group operating under the trading name of British Business Bank, it is a development bank wholly owned by HM 
Government which is not authorised or regulated by the Prudential Regulation Authority (PRA) or the Financial Conduct Authority (FCA). It operates under its own trading 
name and through a number of subsidiaries, one of which is authorised and regulated by the FCA. British Business Bank plc and its subsidiary entities are not banking 
institutions and do not operate as such. A complete legal structure chart for British Business Bank plc and its subsidiaries can be found at www.british-business-bank.co.uk. 
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THE COCKTAIL 
SERVICE

Established in 2009 by university 
friends and based in Oxford, The 
Cocktail Service is a fast-growing 
provider of premium mobile bars for 
festivals and events. 

The business required funding to expand 
into European markets and to invest in  
a bespoke IT system to help with the 
management of events and provide 
industry-leading tailored training for 
their staff.

After approaching accredited EFG lender 
Santander, The Cocktail Service was 
introduced to the scheme and secured a 
facility of £225,000.

Since receiving their funds, The Cocktail 
Service was able to invest in key hires 
and fund development of a new interactive 
website. They are now running bespoke 
bar solutions for events in excess of 600 
per year in the UK, including full  
bar management for 17 festivals. 

OXFORD, OXFORDSHIRE

The funds have allowed us to  
keep growing at over 60% a year.  
The industry has a desire for quality 
events services, and we are now at 
the forefront of that.
Casey Small, Director at The 
Cocktail Service

CUMBRIA 
CRYSTAL

Based in Ulverston, Cumbria Crystal 
was founded in 1976 and produces 
handmade high quality, full-lead 
crystal tableware.

Due to their increasingly dated kiln ovens, 
which  slowed productivity, Cumbria 
Crystal needed to invest in modern kilns 
to enable the business to move forward.

They were referred to accredited lender 
Enterprise Answers by a local enterprise 
agency who introduced them to the 
EFG scheme, which led the business 
to secure a facility of £120,000. This 
enabled Cumbria Crystal to purchase 
two new kilns.  

The investment allowed the business  
to grow. This subsequently opened 
doors to new markets, including the 
ability to showcase and provide their 
glassware for the TV series Downton 
Abbey, James Bond movie Casino  
Royale and Bentley Motors. 

ULVERSTON, CUMBRIA

Receiving the required finance 
from Enterprise Answers was a real 
game changer. It meant that the 
business could move forward with 
its ambitious growth plans as well 
as retain and upskill the current 
workforce.
Chris Blade, Managing Director  
at Cumbria Crystal 

BOHO BRIDE

Boho Bride is a bridal boutique  
based near Stratford Upon Avon, 
Warwickshire.

Founded in 2014, Boho Bride showcases 
gowns and accessories from British 
designers. They offer a bespoke service 
for their collections that cater for all kinds 
of looks from simple elegance to vintage.

Having secured funding from the British 
Business Banks’ Start Up Loans scheme 
back in 2015, Boho Bride needed a second 
round of finance to secure larger premises. 

After being made aware of the EFG 
scheme by accredited lender Coventry 
and Warwickshire Reinvestment 
Trust (CWRT), Boho Bride secured the 
funding they needed in early 2019.

Since receiving their funds, Boho Bride 
underwent expansion, encompassing a 
new luxury bridal suite that enabled it to 
increase its sales and hire and train an 
extra member of staff.

STRATFORD UPON AVON, 
WARWICKSHIRE

Without the finance secured by EFG, 
I wouldn’t have been able to expand  
the business. It means a huge amount 
to be able to grow the business I love  
and to help even more brides find their 
dream wedding gown.
Lynette Turner,  
Director at Boho Bride

EFG CASE STUDIES


